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Materials and Methods  

 

Study 1 

Participants and Design 

 Forty University of Michigan undergraduates (25 female) were randomly 

assigned to conditions (hand-washing vs. no hand-washing) and run individually.  

Participating in two allegedly unrelated consumer surveys, they flipped through 

30 CD covers and marked those they already owned and 10 they would like to own. They 

examined the 10 CDs as if in a music store, ranked them (1st rank = most preferred) and 

answered questions about music taste. Next, they were offered a choice between their 5th 

and 6th ranked CDs as a token of the sponsor’s appreciation.  

After receiving their chosen CD, participants completed a product survey about a 

bottle of hand soap; they either examined the soap (“no hand-washing”, n = 21) or tested 

it by washing their hands (“hand-washing”, n = 19). Following filler questions about their 

lifestyle, they ranked the 10 CDs again, allegedly to inform the sponsor about customers’ 

thoughts after leaving the store. Participants were debriefed and probed for suspicion (1); 

no participant indicated awareness of the experiment’s purpose (2). 

The rank difference between CDs (chosen minus rejected CD) served as 

dependent variable in a 2 (hand-washing vs. no hand-washing) x 2 (before vs. after 

choice) mixed-model ANOVA.   

 



 
 

Study 2 

Participants and Design 

Eighty-five University of Michigan students (47 female) were approached on 

campus and randomly assigned to conditions (hand-cleaning vs. no hand-cleaning).  

Participating in two allegedly unrelated consumer surveys, they answered 

questions about four fruit jams (shown in pictures). As a sign of the sponsor’s 

appreciation, they were offered a choice between two jars. Next, they evaluated an 

antiseptic wipe, either after merely examining it (“no hand-cleaning”, n = 42) or after 

testing it by cleaning their hands (“hand-cleaning”, n = 43). Afterwards, they rated the 

expected taste of the four jams (0 = not good at all; 10 = very good); this question was 

not asked earlier, avoiding potential problems with the repetition of identical questions. 

Finally, participants were debriefed and probed for suspicion; no participant indicated 

awareness of the experiment’s purpose.  

The post-choice rating of expected taste served as dependent variable in a 2 

(hand-cleaning vs. no hand-cleaning) x 2 (chosen vs. rejected jam) mixed-model 

ANOVA. No differences between conditions were observed on pre-choice evaluations of 

the two jams. 
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